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The Seven & i Group.

Sustainable
Procurement

To achieve GREEN CHALLENGE 2050

Seiko Kato,

Executive Director, Division Manager of Food
Business, Ito-Yokado 7 Nov. 2023
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SEVEN&i HOLDINGS

Overview of the Seven & i Group N

Our group thrives with local communities.

Number of stores, customers and
sales as at end-February 2023.

Group sales

Approx. 22,800 e S
Stores P a %

Group salesaey)
17,842.6 billion /M Variety of

et ol YR businesses

shops (FY02/2023). CVS’ SST,
Specialty shops

Financial services, etc.

189
companies

Approx.
22.2 million people

We promote 'sustainable management’ and ensure that local
communities are also sustainable.
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7&i GREEN CHALLENGE 2050 Innovation Leaders W

Emissions from the Group store operations
Targets for 2030

congared win 2014 50% reduction

CO-RERRN"
~

Seven-Eleven Japan Executive officer

Takehiko MASUO

We aim to reduce emissions across our entire supply chain (scope 3 emissions) in addition to our own emissions
(scope 1 + 2 emissions).

Use of plastic shopping bags
R A We aim to use sustainable and natural materials such
10 0%@1 ero as paper for the shopping bags we use.
- Containers used for original merchandise (including Seven Premium merchandise)
Seven-Eleven Japan Executive officer o 5 e S .
Nao HAISHI recycled materials, paper, efc. 90% ecycled materials, paper. elc. 100%

Food loss/waste Basic unt of genaration (waste penerated per milion yen in sales)

2050 Vision
coreaeawin 20 0% reduction pomgretwn 209 1 D% reduction

Organic waste recycling rate
Targets for 2030 2050 Vision
70% 100%

7 : iz Raw food ingredients used in original merchandise (including Seven Premium merchandise)

Targets for 2030
Raw food ingredients with guaranteed sustainability Raw food ingredients with guaranteed sustainability

Photo in
preparation
Seven-Eleven Japan Executive officer

Tomohiro AKUTSU

Ito-Yokado Executive Director 50% 1 00%
Sei kO KATO "We will revisw cur targats in responss to changes in e socal envircnment.
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GREEN CHALLENGE 2050: Sustainable Procurement W

Seiko Kato, Executive Director,
Division Manager of Food Business, Ito-Yokado

HRETR T — A -’)’-—L\U-—’S"— GREEN CHALLENGE 2050 Innovation Team
DG — Sustainable procu I‘ement Ieader

bk BF

Goals and Objectives

Source raw materials that guarantee sustainability for our original products
(including our Seven Premium brand)

Target for 2030 Target for 2050

50. 100. —
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Sustainable procurement (i)
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Agriculture

Expansion of certified products Effective use of technology
W W

1) Expansion of certified
agri-products.

(ii) Support farmers:
197 in total MDs with JGAP
Instructor Qualifications

Seafood

(i) Expansion of fisheries eco-
labelled products.
MSC, ASC and MEL certified .
Alaska Seafood.
(ii) CoC certification

Wl
<A il
A 5

l'*:.-srm'
JFRCAZ0C
3600021

Agricultureg

'Factory
vegetables'
Reduction of Caesar salad with
environmental impact romaine
Seafood
'Land-based

aquaculture’

Closed, fully
land-based
aquaculture...

Smoked salmon salad
with cream cheese

Expanding certified products and using technology to make products
more sustainable.
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Sustainable procurement (ii) g
Kaomie and Three-stars Circular farming at Seven Farms.
Kaomie. W/ % seven-farm

(i) Compliance
with strict

(2) Five promises of
kaomie

Three-stars. r ‘ i

B R = WIS

1 b—R—HE—T
€77 7—LEE8, D
HXZR7E

HMrRAZEM

TEHEEYRED

_ _ A 44 7201 — 7

(i) Cc_;mplla_nce s ‘QQ :

with strict
. _ela_RwronP‘legtaldstandards York Benimaru Eﬁﬁﬂhy\i%ﬁﬂjxéé
(ii) Three standards : aaARE
Pty Y-
A d

Working together with our suppliers to make our products sustainable.
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SEVEN&i HOL&NGS

7&i Environmental Months in Autumn (i)

@R e 'PAESH M OE@D .
' et SN xmssusermases, 4 Cooperation with many
Sep gy bbb s i on s certification schemes.

AFWUHEN,

EXORRTEZRRO RECLPERLEC BRELMIOLER
ROESIRETINE, MoZUCEEEFELT NBLRETIHN.

e d A

Vv Leaflets _
V¥ Special website  for children V¥ Sustainable Seafood'’s

recipe
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Group-W|de, unified posters and POPs, special websites, leaflets and
recipes are prepared and disseminated.
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7&i Environmental Months in Autumn (ii).

Rolled-out from 11 Sep. to 31 Oct. w 4 2-12 October.

ELEVEN

at the all stores.

o

L-3-53F- 3-0X=oN F-79-f

POPs

M&ro&.. ;r

VLR,

MSCREERBLEREIREART
HSNEERTRELLRLF

: VELEEFULTF i
2 ¥328x(mirx354. %)

‘Q'n- PRI 7n .-u
s w\u.ﬁq«a‘

KIE100% 7S ADEOY AT+ TN y—7—KRER. |

FHBICTY RUEMIL o1
¥175x(352%189)

Communication tools are displayed at 7&i group’s stores.
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Global Environment

Shareholders and
Investors

Store Owners

GREEN

_ CHALLENG
Customers 2050 25zones:

Suppliers
Employees

Local Communities

ovorad o . R

Creating a Sustainable Future, Together.
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